


O U R  m I s S I O N  I s  T O  i n s p i r E  h u m a n s  t o  

f i n d  a n d  c r e a t e  t h e i r  a r t.  

W E ’ R E  h e r e  t o  f r e e  t h e  c r e a t i v e  p o t e n t i a l  i n  e v e r y  i n d i v i d u a l  b y  i n s p i r i n g  a  w o r l d  t h a t  
e m p o w e r s  I T ’ S  p e o p l e  t o  e x p r e s s  t h e i r  u n i q u e  a r t.  W e  b e l i e v e  t h a t  a r t  I T S E L F  i s  a  f u n d a m e n t a l  
h u m a n  t r a i t,  a n d  t h a t  i t ’ s  c r e a t i o n  I S  F U N D A M E N T A L  F O R  T H E  H U A M A N  R A C E .  



O U R  M I S S I O N  i s  T O  h e l p  p e o p l e  o f  a l l  a g e s ,  a n d  f r o m  a l l  p l a c e s  d i s c o v e r  t h e i r  a r t  a n d  b r i n g  i t  t o  
l i f e .  



W E ’ R E  D R I V E N  B Y  T H E  U N D E R S T A N D I N G  T H A T  H U M A N S ,  T H R O U G H  O U R  C R E A T I V I T Y ,  A U T H E N T I C I T Y ,  A N D  
A R T i s t r y ,  D E S I G N  T H E  W O R L D  T O  C O M E .  



A R T  I S  T H E  F X T X R E .  





A B S T R A C T I O N





W E ’ R E  H E R E  T O  C H A N G E  T H E  C X L T X R E



B e c a u s e  w e  w a n t  t h e  f x t x r e  t o  b e  
b e a u t i f u l .



SOURCE CODE: 



AT OUR CORE, WE ARE MESSAGING COMPANY. 



WE DESIGN MEDIA AND PRODUCTS AROUND CORE MESSAGES.





WE ARE AN INSPIRATION COMPANY...  





STORY

EXPOSURE

ART

THE FOUNDATIONS






from the  bottom up



STOR IES  ARE  FOUNDaT IONAL  TO  HUMANITY .  
STOR IES  ARE  NATURE ’S  WAY  OF  KEEP ING  RECORD.  
STOR IES  ARE  BU ILD ING  BLOCKS  FOR  OUR  CONSC IOUS  
EXPER IENCE .



WE  LEARN THROUGH STORY ,  WE  GA IN  INSP IRAT ION  
THROUGH STORY ,  WE  JOURNEY  THROUGH STORY .  WE  
eFFECT  CHANGE THROUGH STORY .  we  see  the  
world  a  certa in  way  based  on  the  story  we  
are  tak ing  in .  



Stor ies  shape  our  bel iefs ,  our  act ions ,  and  
how we  exper ience  the  world.  



WE  WOULD  BE  NOTHING  WITHOUT  Story .   


WHY STORY



Through their  message and their  words ,  story  
te l lers  create feel ings ,  then emotions ,  then 
movements ,  then r iots ,  then re l ig ions ,  then 

wars .  with a  s ingle  idea ,  story  te l lers  have the 
potent ia l  to  change the shape of  the universe .  








A  CRITICAL TIME FOR STORY



Art  is  the  freedom of  express ion.  Because  of  
th is  freedom,  art  allows the  truth to  pass  
through stor ies  free  of  censorship ,  soc ial  

pressures  or  i ll - intended  d irect ion  and 
manipulat ion.  



Pursu ing  Art  allows us  to  bypass  the  
gatekeepers .  Art  is  the  veh icle  of  creat ive  

freedom that  will  take  us  to  bu ild ing  works  
we  are  proud of  and  pass ionate  abouT .  I t  

creates  an  impact  and change  on  those  who 
need  to  exper ience  it .  



WHY ART ?



fxtxre ’s  ro le  in  story  and ar t  i s  the 
ro le  of  the messenger .   We are  here 

to  uncover  important  stor ies ,  
capture them,  des ign the best  

method for  these stor ies  to  be to ld .  
We Make them beaut i fu l ,  

enter ta ining,  and ensure that  they 
are  experienced through innovat ive  

ways  of  d istr ibut ion.  








OUR ROLE IN 
STORY AND ART



THE LAW OF EXPOSURE

What you  are  exposed  to ,  you  become.  Matter  is  shaped  by  the  
env ironment it  i s  exposed  to .  The  law of  exposure  expla ins  the  

d ifference  between the  the  desert  and the  jungle .




 I t  i s  the  d ifference  between cultural  bel iefs  rel ig ious  bel iefs ,  
l ikes ,  d isl ikes .  What  we  eat  we  become.




The  success  or  fa ilure  of  a  message  can be  def ined  in  part  by  its  
exposure .  In  other  words  what  you  expose  to  the  world  also  

becomes.   




Therefore ,  more  exposure  can equal  more  bel ief .  the  more  
influencers  talk ing  about  a  product ,  the  more  people  buy  the  

product .  



Exposure  is  everywhere .



WHEN WE FUL LY  GRASP THE POWER  A  MESSAGE CAN HAVE and the law of  
exposure ,  WE COME TO  UNDERSTAND THE HEAVY RESPONSIBI L I TY  WE CARRY  AS  
MESSeNGERS .  WE AS  A  company MUST  THER3FORE  HOLD TRUE TO  CORE BEL IEFS  

and FOUNDAT IONAL  PR INCIPLES  THAT  GUIDE OUR  ACT IONS .



We must  be del iberate with the media  we create .













OUR RESPONISBILITY



CXLTXRE
THESE ARE OUR BELIEFS



FREEDOM TO CREATE WHAT WE WANT WHEN WE WANT and HOW WE 
WANT.  


FREEDOM
synonymous WITH ART



WITH EACHOTHER,  WITH OUR CL IENTS ,  WITH OUR WORK .  WE ARE ABOUT BEING REAL .  

TRUTH
synonymous WITH AUTHENTICITY 



WE HAVE THE OPPORTUNITY  TO TELL  STORIES  AND CREATE ART  THAT  CAN POSTIT IVELY  
IMPACT THE THE WORLD.   

 THE GREATER GOOD



EXPERIMENTATION LEADS TO INVENTION.  WE MUST  ALWAYS BE OPEN TO TRYING 
THiNgS OUT.  



EVERYTHING IS  TRIAL  AND ERROR

CH AOS ENGINEER.  

T INKER



SHOW DON’ T TELL

RATHER THAN TRY TO EXPLAIN ,  SHOW.  RATHER THAN ARGUE WHY SOMETHING MIGHT 
NOT WORK ,  SHOW.  THIS  ROUTE IS  FASTER AND MORE ACCURaTE .  



One person can be p icturing an idea one way,  and another person the same 
idea a  different way.  I t ’ s  only when we can see the idea can it  really  be 

tested.  

GREAT  IDEAS CAN BE LOST  IN  TRANSLATION.



WE WILL  USE OUR IMAGINANTION,  OUR WORK ETHIC  AND OUR KNOWLEDGE TO 
CREATE .  



CREATIVITY

 CREATIVIT Y  IS  INFINITE.  

YOU ARE NOT YOUR IDEA.  

YOU ARE NOT YOUR IDEA.  



FOUNDATIONAL TO OUR CULTURE IS  THE COMMITMENT TO TEAM.  WHAT DOES THIS  
MEAN? EVEN THOUGH WE HAVE DIFFERENT ROLES ,  WE ARE ALL  COLLECTIVELY 
WORKING TOWARDS ACCOMPLISHING GREATER GOALS .  



AS  A  MEMBER OF THIS  TEAM,  MY ACTIONS AFFECT  MY TEAMATES .  THEREFORE THE 
DECIS IONS I  MAKE SHOULD KEEP THIS  IN  MIND.  IF  I  AM A  LATE  FOR A  TEAM MEETING,  
I ’M  WASTING MY TEAMATES T IME ,  SET T ING THE PROJECTS  BACK AND SLOWING THE 
MOMENTUM.  THEREFORE THE MENTALITY  IS  NOT,  I  DON’ T  WANT TO BE LATE  BECAUSE 
I ’ LL  GET  IN  TROUBLE .  I T ’ S  I  DON’ T  WANT TO BE LATE  BECAUSE I  CARE ABOUT MY TEAM,  I  
RESPECT  THEM,  AND I  WANT THEM TO RESPECT  ME .  

COLLECTIVE

TEAM

INDIVIDUALISM
WE BELIEVE THAT  THE UNIQUenESS OF THE INDIVIDUAL IS  WHAT LEADS TO THE 
SUCCESS  OF THE COLLECTIVE .  WE BELIEVE THE SUCCESS  OF THE INDIVIDUAL LEADS TO 
THE SUCCESS  OF THE COLLECTIVE .  WE ENCOUARGE EVERYONE ON OUR TEAM TO 
PERSONALLY PROMOTE ,  CREATE AND BE TRUE TO THEIR  INDIVIDUAL SELF.  



TEAM EQUALS THE SUM OF INDIVIDUALS



WE WILL  ALWAYS CHALLENGE 
THE STATUS QUO.  WE WILL  ASK 
QUESTIONS ,  WE WILL  
EXPERIMENT,  WE WILL  T INKER,  
WE WILL  INNOVATE .  



IF  WE ARE ALWAYS 
GROWING,  WE ARE ALWAYS 
YOUNG.  Every day is  day 
one .



INNOVATION
synonymous WITH GROWTH



THIS  WORK WE DO IS  OUR ART,  IN  IT ’ S  
VERY NATURE IT  NEEDS TO BE THE BEST.  
EVERYTHING THAT  LEAVES OUR HANDS 
FOR OTHERS TO CONSUME WILL  FEEL  
PREMIUM,  EVEN IF  I T ’ S  ALSO INTENDED TO 
FEEL  MESSY.  

synonymous WITH PROFESSIONALISM

PREMIUM



ORGANIZATION

THE MORE ORGANIZED WE BECOME THE LESS  T IME WE SPEND ON REPETIT IVE  TASKS 
THEREFORE THE MORE T IME WE CAN SPEND ON CREATIVE  tasks .   



ORGANIZATION IS  THE FUNDIMENTAL PRINCIPLE THAT DIFFERENTIATES A  
HUMAN ACT FROM A BUSINESS.  

d iscipl ine EQUALS  FREEDOM.
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DO WHAT GIVES YOU ENERGY

PASSION
TRAgedY IS  DYING AT  A  JOB YOU HATE 





b y  c r e a t i n g  A r t,  y o u  a r e  i n  t u r n  
s h a p i n g  t h e  F X T X R E .



E

D E E P  I N S I D E  O F  Y O U ,  B U R I E D  
U N D E R N E a T H  Y E A R S  O F  
P R O G R A M M I N G ,  I S  T H E  T R U T H .  



E

W h a t  d o e s  t h e  w o r l d  l o o k  l i k e  
w h e n  e v e r y o n e  r e a l i z e s  t h e y  a r e  
a n  i n f i n i t e  c r e a t o r ?  



E

A R T  C A N N O T  B E  D E F I N E D.  E V E R Y  
S I N G L E  H U M A N  H A S  A N  A R T.  a r t  i s  
n o t  c o n F I N E D  t o  a  b r u s h  a n d  
p a i n t,  o r  b a r s  a n d  b e a t s .  i t  c a n  b e  
f o u n d  a n w h e r e  a n d  w i t h i n  
a n y o n e  l i v i n g  t h e i r  t r u t h .  




T H E R E F O R E ,  A R T  I S  P R E S N T.  A R T  
U N D E R S T A N D S  T H A T  A L L  M A T T E R  A N D  
E N E R G Y  I S  U N F O L D I N G  N O W .  N O W  I S  
T H E  O N L Y  “ T I M E . ”  A N D  W H E N  Y O U  A R E  
C R E A T I N G  Y O U R  A R T,  Y O U  C R O S S O V E R  
I N T O  T H E  T I M E L E S S  R E A L M .  



I N  I T ’ S  V E R Y  N A T U R E ,  A R T  C A N N O T  B E  
A  C O P Y .  I T  M U S T  B E  I N D I V I D U A L .  
T H E R E F O R E ,  T O  B E  A N  A R T I S T,  Y O U  
M U S T  B E  T R U E  T O  Y O U R  U N I Q U E  
I N D I V I D U A L  S E L F .  W H I L E  
R E C O G N I Z I N G  T H A T  Y O U  A N D  Y O U R  
A R T  I S  A  P A R T  O F  T H E  C O L L E C T I V E . . .



T H E  U N I V E R S E  O P P E R A T E S  T H R O U G H  
C A U S E  A N D  E F F E C T.  A R T  I S  N O  
D I F F E R E N T.  W E  A R E  A L L ,  I N  S O M E  
W A Y  O R  A N O T H E R  B U I L D I N G  O F F  O F  
T H E  P R E D E C E S S O R S  B E F O R E  U S .  W E  
M U S T  R E S P E C T  T H I S  T R U T H ,  W H I L E  
A L S O  U N D E R S T A N D I N G  T H A T  W E  M U S T  
B E  I N D I V I D U A L Y  T R U E  I N  O U R  A R T  A S  
W E L L .  



ART FIRST ALWAYS



BRAND

w e  a r e  t h e  a n t i  b r a n d.  F X T X R E  w a s  
s t a r t e d  t o  e s c a p e  t h e  s h a d o w  
a r t i s t r y  a n d  c r o o k e d  M A R K E T I N G  
c u l t u r e  t h a t  p l a g u e s  t h e  M O D E R N  
w o r l d.



F X T X R E  i s n ’ t  t r y i n g  t o  s e l l  y o u  s h i t   
b e c a u s e  Y o u  d o n ’ t  “ n e e D ”  o u r  
p r o d u c t.  T H E  T R U T H  F O R  U S  A N D  E V E R Y  
O T H E R  B R A N D  I S  w e  n e e d  y o U .  



T h e  d i f f e r e n c e  i s  w e  d o n ’ t  n e e d  y o u  
t o  b u y  o u r  p r o d u c t,  W E  N E E D  y o u  t o  
g o  m a k e  a r t,  a n d  i f  y o u  w a n t  t o  
r e p r e s e n t  F X T X R E  a l o n g  t h e  w a y ,  
g r e a t.  I f  n o t,  t h a t ’ s  F I N E  t o o .  



THIS 
MESSAGE 
HAS BEEN 

BROUGHT TO 
YOU BY ART



FXTXRE IS




CREATIVE .



INNOVATIVE .  



THOUGHTFUL .  



EDGY.  



REBELIOUS .  



INteLL IGENT.  



HONEST.



CONFIDENT.   



Fun.



UnAFRAID.  



AUTHENTIC .  



REAL .



FORWARD THINKING.



PASSIONATE .



DRIVEN.



K IND.



EMPATHATIC .



ROMANTIC .



GRITTY.



UNASHAMED,  UNEDITED,  UNAPOLOGETIC .  

CHARACTER



PERSONALITY
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T H E  A R T  Y O U  

C R E A T E   

T O D A Y ,  

C R E A T E S  T H E  

W O R L D  

T O M O R R O W .  

T H E  W O R D S  

Y O U  S P E A K  

T O D A Y  E C H O  

F O R E V E R .  A R T  

I S  T H E   

A N D     Y O U  

A R E  A N  

I N F I N I T E


C R E A T O R .  G O   

M A K E  W A V E S .

F X T X R E



FREE YOUR ART

Wordmark Logo ARponaSAN MEDIUM,  ALL  CAPS

Header -  Montserrat medium,  Forced small  caps

Body -  Montserrat medium,  small  caps

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum

m
e
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